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Micro-site Student Registration Process

1. Follow the Student Registration Link that should have been provided to you by your course professor or within your
course syllabus. Please note that the registration instructions contained herein apply only to micro-site registration.

2. Locate and select your school. Enter your registration password.
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Enter your Registration

Password

Peregrine Academic Services - GUEST Micro-Site

Enter the registration password

Welcome to our PAS GUEST login page. This site allows you to see how we manage our client schools and universities as well as give them access to our various
exam and educational services. This site also allows you to seif-register and obtain an exam access link in order to evaluate our services. . d d b / /
Access to the GUEST micro-site is limited to college and university officials who desire to learn more about our services, understand how self-registration works, and p y y g

evaluate our exam and educational services. All registrations are free of charge. However, students CANNOT use this site in an attempt to obtain practice exams or

s university. Please note that the

To sign up with Peregrine Academic Services, please read and complete the Client On-Boarding Packet. Once we have your information, we can build your

icrorsite and t would be ready in 2 fow doys for fullimegraton. password is case sensitive.

Register for a Course/Exam

Enter the registration password provided to you either within the course syllabus or from your course professor.

Registration Password: s
Proceed with Registration

Have you lost the e-mail which included the exam/course access link?
Email me my exam/course access key.

Do you need to print or download your completion certificate?
Download completion certificate(s)

When you become a client with Peregrine Academic Services, we create a very similar micro-site page for your university or college. We can also create multiple sites
using different passwords for faculty access, student access, and program management access. All sites are customized to your specific needs to include adding your
universities logo to the micro-site pages and to the service completion certificates.

3. Select your required course(s).
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Peregrine Academic Services - GUEST Micro-Site / Course List

Select the course(s) you need. If

Education Services (" woir:
e e - 1 Netr
Acadernic | eveling Courses (ALC): Qnline Educational Modules i'"‘t‘:::“"i you are unsure Of the COUfSE(S)
i f
Peregrine Academic Services provides online courses used by academic institutions for academic leveling and assurance of learning. Each course | e A —

e e T TR Y it s ST Gt o o o b S ot - you need, please contact your

academic leveling program suitable for either undergraduate transfer students or new graduate students. Use of the courses promotes student
retention and improves graduation rates. The ALC service is designed to address several AACSB, ACBSP, AMBA, EFMD, and IACBE accreditation requirements CO urse p rofess O r After yo ur

related to quality and assurance of leaming.

Lear more about our ALC Educational Gourses by following the link to review the topics and example reports selection is mad e, click “Review
PEE————— your selections(s) and proceed
| Foundations of Business Ethics with registration. ”

| Foundations of Business Finance

@F i of Business tion and Strategic

1 Foundations of Business Leadership

| Foundations of Global Dimensions of Business

oF ions of Human
@ F ions of i Systems
|| Foundations of Legal Environment of Business <

| Foundations of Macroeconomics

1 Foundations of Marketing

| Foundations of Microeconomics

oF ions of Of

1 Foundations of Organizational Behavior

=] i of Q itati i and Statistics




4. Review your selection and remove any unneeded items.
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Peregrine Academic Services - GUEST Micro-Site / Selection Review and Testing Process Instructions

F i of | ing was added
Please review your Course/Assessment selection as listed below. If correct, click on the "Continue with Registration” button. If you need to remove an item

from the list, please check the red X next to the item you need to remove.

If you have any problems with the registration process, please visit our technical support page at: https:/Awww peregrineacademics.com/home/technical-
support. Note that only your course professor can authorize a re-set of an exam access key.

Course/Exam

x Foundations of Marketing

« View Course/Exam List | | Continue with Regisiration »-

Enter your Name, Email and Student ID.

2E Engish - B2 Espafiol
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Peregrine Academic Services - GUEST Micro-Site / Student Registration Information

In order to complete the registration process, you must provide a valid e-mail address. You are strongly to use your uni
issued email address, which will ensure it is unique to you and not one shared with other students. The e-mail address is used to send you your
link, access key, and completion certificates (if applicable). Please note that we only allow one

along with your
registration for each exam based on the e-mail address

Al fields are required. When you have entered the required information, please click "Review Registration”

Registration Information

University: Peregrine Academic Services - GUEST Micro-Site

First Name: ‘ | m ‘

Last Name:
Email:

Confirm Email:

« View Course/Exam List « Edit Your Registration Selection(s)

Review Registration -

Review your registration information and complete your registration.

Home Sernvices Support Our Partners About Us

Peregrine Academic Services - DEMO Micro-Site / Review and Confirm Registration Information

Please review yOour registration information. If the infomation i not Comect, use the buttons at the bottom of the scréen 1o &ait the registration
Information. If the information & comect. then chck “Compilete the Registraton”

Edit Informrmation

University Penegine Academic Senvices - DEMO Miom-Site
MName Student Tester

Student id Peregrine Academic Senvices
Email student@someuniversity edu

Foundations of Business Finance
Foundations of Accounting

Foundations of Business Ehics

of Busingss and Strategic

4 it Ry sices Infonmmation

Complete Registration

% Engiish - B2 Espafiol

Confirm your selected

courses

This screen will allow you to
confirm your selected courses.
You can also remove any items
that may have been
inadvertently selected in course
selection page.

Enter your registration

information

‘_

You will need to enter your
Name, Student ID, and school
issued email address. Please
note, if you have previously
registered for any Peregrine
items, you will need to use the
same email address you used
to register the first time.

Review and complete your

registration

You can now complete your
registration. You will receive an
email with your course access
link. You may also start the
course by using the course link
provided directly after you
complete your registration.



What is the overall structure and time constraints of the Academic Leveling Courses?

%+ There are 15 total Academic Leveling Courses. Depending on the school, students may or may not be required
to take all 15 courses.

+» Each course provides about 4-6 hours of instructional content.

«* Each course starts with a twenty-question pre-test which must be completed prior to starting the instructional
material.

%+ The instructional content will contain multiple sections.

+»+ All sections will conclude with a set of interactive questions as a review of the content covered within the
sections.

+» Courses then conclude with a twenty-question post-test. The post-test does offer a retake option, however

only the most recent score is recorded.

g9 EEREGRNE Structure of Academic

== Section: Marketing / Pre-Test Leveling course

Il Academic LevelggCourse

e Foundations of Marketing - Pre-Test All ALC’s are structured
A
You are about to take a 20-question exam over the topic area(s) of: the same with the
B PreTest
o, H .
& Overviow _ following elements:
s g * Marketing L
ection .
% 20 Question Pre-test
» Section 2 N
o All guestions are timed and there is a countdown timer displayed for each ¢ 4-6 hours of
question. You must select "Record Answer" to proceed to the next instructional content
» Section 4 : o e e - L
question. DO NOT let the time limit advance automatically to the next & 20Q tion Post-test
" Section 5 question because your response will not be recorded. * vestion Fost-tes
Il References
 PostTest You cannot go back and review previously answered questions.
The Pre-Test must be
A completed before
advancing to the
PLEASE NOTE: If you log off and restart, the exam will restart at the NEXT . .
. . instructional
question from where you were at, not on the current question. These
measures are in place to protect the integrity of the exam.
I R
Percent Complete: 0%

0,

%+ The navigation bar on the left side of the module will allow you to navigate your sections as needed. Please
note that your package may show additional courses, based on the needs of the school.



Pre-test

The ALC'’s all start with a 20-question pre-test. The pre-test is intended only to get a baseline measurement of

your knowledge going into the course.
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Question 1 of 20

Foundations of Marketing - Pre-Test

Marketing - Marketing Strategy

Which of the following is NOT a description of a role that firms play in the marketplace?

A - guick followers.
B n also-rans

‘Z‘l barely-in-the-games

D n failure-to-launch

You must slect an znswer and press "Record Answer" for your answer to be recorded. DO RO let the tme expire forthe question you are cn. I this hadpens befcre you ansier a quastion, the 2xam will automaticzly advance to the next question

anc you will nat get credit for the questicn you werz or.
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== Section: Viarketing / Pre-Test
-

I Acadamic Leveling Course: .
Congratulations! You have completed:

Pre-test Structure

»* Questions are timed at
five minutes per question

*%* Questions are all Multiple
Choice
.0

%* Questions will only cover
content presented within
the module.

Completion of the Pre-test

4 Marketing
@ petes: _ Upon completion of the pre-
B Overview ¢ . . .
o Pretest test, you will be provided with
e an exam summary. The exam
) et Exam Summary ' '
¥ Section 4 Exam Question(s) Time Score Summary WII/ pro Vlde your
} Secion Foundations of Marketing - Pre-Test 20 137 W total score, as well as the
11 weferences minutes . .
T : subject scores. You will also
a Subject Matter Assessed Score
Channeks of Distribution and Business Market ng Netwarks and Logist cs W% have an Opportunlty to
M S ™| download your completion
Marketing Research Tools 50% .
Marketing Strategy 2% cer tlf icate.
WhatIs Viar¢eting 3%
% Download Completion
# Download your completion certificate . Ce rtlfic ate
In order to preserve the integrity of our onfine xems and tra ning courses and beczuse of proprietary rights, we cannot provide questions/answers ugon completion of an exam ’:’ TOtO/ 5C0re
ortraining course test. .
rtraining course tes ~ .:’ Subject Scores
‘ % Proceed to instructional
content
¥ Doinload Completion Certiicatels)
[

Percent Complete: 8%



Instructional Content of the Academic Leveling Courses
Once the pre-test has been completed, you are free to start the instructional portion of the Academic Leveling

course. Each ALC course will contain approximately 4 — 6 hours of instructional content and interactive
questions. All sections must be completed before advancing to the post-test.
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Instructional Content

= section: Merketng Secion 2/ Mereting Segmeraton »

1) Academic Levling Course

o Section 2 % Navigational arrows to
e Marketing Segmentation proceed through the
‘SK:;:‘LMW module content
S % Each ALC will contain 4-6
D hours of instructional
T content and interactive
: i:s + questions
e % Percent Complete
=t — Indicator

4 Downlaad Completion Certificatels)

<
— B

percent Complete: 31%

2 PEREGRINE
= Section: Merketing / Section 1 / Interactive Q&A #1 of 5. . o
= Interactive questions
11 Acadzmic Leveling Course:
4 Marseing. h e Y
PrETeS: o
= % Each instructional
 Section” V Correct! R ;
o section will conclude
Whatis Varcezng? —
@ e <+— with an Interactive
) secion? o, pase prces ot e quesio j
= i Question and Answer
) seant Section.
 Sections Brian's bess is explzining the concept of auying centers in B2B mareting, His boss incicaces that with complicated business ourchases, it's nct one perscn making the N i i
——— % Interactive questions

i References decision 2nd that each purcnase inva ves different roles. The VP says that the oerson whe first kicks off the purchase process is :he

e — st be ansuered

: ' e correctly before

c n ainstenr proceeding to the next

D ' tekeepr question. If the question

[ restumen | e is not answered
correctly, please review
the recommended
subject.

¥ Downlozd Completion Certfcatels)

Percen: Comolete: 31%



Post-test
A post-test will conclude all Academic Leveling Courses. The difference in score from the pre-test to the post-
test is the direct measure of knowledge gained throughout the ALC.
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Starting the post-test

- ;
= Section: Varketing / Past-Test
-

i Acacerric Levelg Course S s Ea g marss
&—Fourdations uf Marketing=Post-Test

: MB:ZI:‘ You are abeut to take & 20-question exam over te topic area(s) o” 0:0 A /I Sections m ust be
e arkctng completed prior to
:‘Tj];:t;k:w All questions are timed and there is a countdavn timer d splayed for each question. You must select "Record Answer" ta proceed to the next question. DO NOT [t the time limit Startlng the pos t- tes t'
T advance automatically to the next quastion because yaur respcnse will not be recorded. ‘:. The POSt-test Wl/l inC/ude
Marketing Segmertati e o vious y ansvrered guestions. [
,,,Emze;g:e” i1 You cannot go oack and review previousy answered questions, 20 tO ta/ ques tIOnS.

Channals of Distrib.tio~ and Businzss Marxetng Networis and L

Interactive Q34 PLEASE NOTE: ffyou log off and restart, the exam will restart az the NEXT question frem wner you were at, nat on the current question. These measures are in o/ace to prozect
) Setion4 theintegrity of the exam.

4 Section s
i) References

[ post-Test

#¥ Download Comeletion Certficatels)

L -
Bercant Complete: 929

Post-test
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Question 2 of 20 3:00 s <—|;
s e

** Questions are timed at
three minutes per
question

Foundations of Marketing - Post-Test

Marketing - What s Marketing

Inthe stage, sales and profit margins rise as consumers buy the product and compatition increases, and due to shakzout poor performing firms may exit the market. %

#* Questions are all
Multiple Choice
A introduction . R
a «* Questions will only cover
B n growth
¢ @ ratey content presented within
D n decline the mOdU/e.

Record Answer

You st selec: an answer and press ‘Record Answer*Fr your snewer o be recorded. DO NOT lethe tim expire for the question you are o, Iftis happens before you znswer a question, the exem willsutomatically sdvarce to te Test queston
ané yau il ot get redit For the question you were on.
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= secton Marketng  PostTest

1) Academic Leveling Course:
4 Mareting
PreTEs:
Cuarvew
4 Section
Whatis Marketing?
Interacrive QA
4 Saction2
Varketing Segrentaticn
Interacive Q&
4 Section3

Charnels of Distribution and Business Marseting Networks and |

Congratulatiors! You have comaleted:

Marketing
Post-Test

Exam Summary
Exam Question(s) Time Score.

S2minuEs 55%‘—

Foundations of Marketing - Post-Test 20

f you ara unsarisfied with your sccrz you may retake this exam 1 more time. Before atemptng a retaxe, review your resuts and go back to study zry
sections you scored poarly in, ta be sure you understand the concepts. The outcame of yaur final score will e usz, regardless if the score is lower than <_
your first attemar.

Interacive Q&
/ BE Subject Matter Assessed Score
}§ Sections - . - .
Channels of istribution and Bus ness Markst ng Networks and Logistics 100%
Il References )
Market Szgmentation 5%
@ PostTest
Marketing Reszarch Tocls 67%
Marketing Stretegy 0% 1
'hat s Marketing 0%
# Download your completion certificate
In order to preserve the integrity of our anline exams and training courses and becausz of propr etary rights, we cannot provide questions/answeers upon campletion of an
@& or training course t2st.
“ |
» _ You have completed all the training modules.
4 Downlozd Czmpletion Certifcate(s)

L ]
percen: Comolet: 100%.

&
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# S68001-1276494-190708

Certificate of Completion
This is to certify that First Name Last Name
has completed the course/exam

Foundations of Marketing - Pre-Test/Post-Test

on 8th July 2019

with Peregrine Academic Services - GUEST Micro-Site

# Correct Pnn*"esl

Topies # Correct  Pre-Test
Subject Level Analysis
Pre-Test Post-Test
Business Leadership
Business Leadership 2112 = 16.67 1715 = 6.67
Leadership Development and Succession 2/6 = 33.33 0/2 = 0.00
Traits, Motives, and Characteristics of Leaders 0/2 = 0.00 0/3 = 0.00 <

Average: 20.00% 5.00%

Completing the post-test

Upon completion of the
post-test, you will be
provided with an exam
summary. The exam
summary will provide your
total score, as well as the
subject scores. You will also
have an opportunity to
download your completion
certificate.

*» Download Completion
Certificate

Total Score

One Retake Option*
Subject Scores

3

S

5

S

K/
0‘0

*If you decide to utilize the
Retake option, your original
score will not be retrievable.

Completion Certificate

The completion certificate
will include:

+** Total Score for the pre-
test and post-test
Post-test Difference
Subject Level Analysis

on second page of
certificate

R/ K/
0‘0 0’0



Where can | find Technical Support and Frequently Asked Questions?

For additional Technical Support and Frequently Asked Questions, you may visit our website at
www.PeregrineAcademics.com. Under the Support tab, you will find various options to assist you with your technical

support needs.
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2, PEREGRINE = BT Technical Support

A
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“ Services v Students Support v Our Clients ~ Our Partners About Us Resources »

Registration Guides

Additional Technical Support
can be found on our website.
Click the Support tab to access
various technical support

FAQs

Access Link

Email Address

Completion Certificate

Technical Support

options.

THOUGHT-PARTNER
AND GLOBALLY RECOGNIZED

LEADER

‘,
' & |
ACCOUNTING AND FINANCE BUSINESS ADMINISTRATION CRIMINAL JUSTICE EARLY CHILDHOOD

EDUCATION

Additional Student Support Links:

% Frequently Asked Questions: www.peregrineacademics.com/home/frequently-asked-questions

«» Exam Access Link Retrieval: www.peregrineacademics.com/home/exam-access-key-retrieval

+»+ Certificate Retrieval: www.peregrineacademics.com/home/certificate-retrieval

++ Correct Email Address: www.peregrineacademics.com/home/correct-email-address

+» If you experience further issues or your issue is not related to the above listed areas, please contact us at
877.260.1555 or complete a Support Request Form: http://peregrineacademics.freshdesk.com/support/home
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